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Legal Notices

COPYRIGHT: 
Copyright 2010 Bravos Services Ltd.   All rights reserved. 

Bruce  Bird,  Bravos  Services  Ltd  and  any  associated  websites  are  not  affiliated  with 
Google, Inc. 

LIMITS OF LIABILITY / DISCLAIMER OF WARRANTY: 
Although every precaution has been taken in the preparation of this ebook, the publisher 
and  author  assume no  responsibility  for  errors  or  omissions.   Neither  is  any  liability 
assumed for damages resulting from the use of the information contained herein.

This report is NOT legal or accounting advice. You need to do your own due-diligence to 
determine if the content of this report is right for your business. No earnings claims are 
being made anywhere in this report or in the marketing of this report. 

Distribution
Feel free to give this ebook away or distribute in any way you choose.  However, it must 
remain complete and unedited at all times. 
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HOW TO GET A 1ST PAGE GOOGLE LISTING FOR A LOCAL 
BUSINESS

Google is among the most successful internet companies.  Starting from nothing with a 
simple desire to index and make available all the information in the world (nothing quite 
like having a big vision, is there?) it now has in excess of 90% market penetration in the 
UK and Europe for search engine activity, slightly less in the USA.

Among Google’s numerous services is Google Maps where you can include your business 
address & information which is then integrated into the Google Maps search results when 
the user searches on the Google Maps service.   For those who know about it this is a 
great way to find businesses and services in their location.  But for those who did not 
know this information did not appear in the more commonly used general Search results.

However, with the appearance of  Universal Search from 2007, Google started including 
other  items on their  main web search,  including these local  search  results  driven  by 
companies listed in maps.google.com.  

The  information  from  the  Google  Maps  services  started  appearing  in  what  is  now 
commonly referred to as the ‘7-pack’, i.e. a map of the local area accompanied by a listing 
of 7 local companies.  Here's an example of a search for "electrician in Bishop’s Stortford". 
That’s a country town in England for any international readers!
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You can see that the local area map with the list of 7 local businesses appears at the top  
of page #1 of the search results.
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Many local businesses remain unaware of this facility.  So this ebook is a quick guide to 
cover how exactly to get your site listed.   

But before we begin I want to mention a few items of interest. Recently, as in April of 
2009, Google started displaying local search results from the Google Maps pages even for 
searches that did not specify a geographical location.

It's most likely that these non local search results are pulling maps results based on the 
searcher's IP address. An example being if I'm looking for ‘electricians' on Google I'll likely 
get a local search 7-pack listing appear on the general Search page for electricians in the 
area that I am located rather than a global listing. 

For website owners employing SEO consultants to run campaigns aiming to get your site 
onto page #1 of Google for your keywords that’s pretty bad news because you can see 
from the illustration that the 7-Pack pushes the normal listings down the page and below 
the fold.  And you can be listed in the 7-Pack with no website and no cost! 

Hardly seems fair does it?  But you need to bear in mind that Google’s objective is to 
deliver the most relevant content to the searcher.  So you just have to go with the flow 
and ensure that you go grab your  own place  page to supplement  the work you are 
already doing.

Getting Started
Ok so now you're ready to begin. There are a number of way to access Places pages but 
just go to http://www.google.com/local/add/businessCenter - though the easy way is just 
to search for ‘Google places’ and click the link that is in the results.

You should get the following page:
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As you can see, this is a Google service and you need a 
Google account.  Google has more than 90% penetration 
of the search market in UK and Europe so why would 
you not want to put your business in front of 90% of the 
available market?  

If you haven’t got a Google account then just click the 
‘Sign Up Now >>’ link to open one.  Apart from access to 
all  the  other  Google  services  this  gets  you  the  basic 
Gmail account and login.

For this demo I'm going to use the example of a site 
done for ‘bishops stortford electrician." So prior to this I 
setup a Gmail account for this client: 
bishopsstortfordelectrician@gmail.com.

There’s  no doubt  that having both your business type 
and your geographical location in the business name is 
really  useful  because  Google  looks  at  every  piece  of 
information to confirm the relevance of the result and the more relevance you can provide 
the better.  

This  might  not  fit  with  your  established  business  name and  may  well  require  some 
thought on your part about whether to register a domain name relevant to your business.

After having logged in this  is  what you'll  see. Next click on that "Add new business" 
button. 
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After you click on the Add new business button you'll come to this page: 

 

After you've filled out the form above then click on this Next button you see at the bottom 
of the page.  But before you go on, let me point out a few things to note: 
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First off, this is for a real company so I have had to blank out some of the information. 
Secondly,  it  is  a  good  example  of  how  their  company  name  is  nothing  like  the 
‘Company/Organisation’ they want to be listed for.

This is something of a quandary because Google is quite insistent in their guidance that 
you should keep as close as possible to your ‘real world’ information.  Google is basing the 
search on the type of business and the geographical location.  So there is an opportunity 
to get around this dilemma by registering a website domain name that is as relevant as 
possible – but ultimately links back to your main website.

Keep this question of business type and geographic location in mind when filling out the 
Description box. Make sure you work in, naturally of course, the keyword phrases/terms 
you want to be pulled up for when someone does a search. 

This is one of the major criteria for being included in the Local 7-pack for Google queries. 

Your phone number is also relevant.  If you are using a generic 0800 or similar phone 
number for your business try to include a genuine local phone number in your company 
details because Google will include the dialling code as part of the relevance for the area.
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Below the Description you will  find a Category listing – at first with only 1 data field  
visible.   The first  of  these is  a  default  Google  category  of  businesses  that  Google  is 
already  indexing.  Pick  one  of  these  as  your  main  Category.   Afterwards,  add  more 
categories that can be your own custom category using other main keywords under which 
you would like to be found.

At the end of this page you will be asked to Claim Your Business.   This is when Google is  
going to sort out whether you are an existing business or website that it already knows 
about but is now going to allocate the places page to you or whether you are registering a 
new business.

Having staked your claim you will now be asked for more information to flesh out the bare 
bones of location, contact details and type of business.

**TIP**: Use all the Categories you are allowed and make sure to test the keywords you 
want  to  use  in  Google  Search  to  see  if  the  Google  7-pack  appears  for  them before 
finalizing your keyword choices. You will have a better chance of appearing in the 7-box if 
your  Category  keywords  already  trigger  the  7-box  to  show  up.  More  information  to 
complete

On the next page you'll notice more form fields to fill out. Most of them are pretty self 
explanatory. 
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Service Area
 Note  that  if  you  specify  that  you  serve 
customers  at  their  location,  such  as  our 
example  electrician,  then  it  will  ask  you  to 
choose either a radius of action or to specify 
geographical areas that you serve.  

In this  case I’ve specified 30 miles and the 
result  is  a  map  that  appears  in  the  right 
column showing the service area.

Hours of operation
This  section  enables  you  to  specify  a  variety  of  possibilities  for  your  opening  hours 
including if you have split opening times such as for restaurants. 
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Payment Options

Complete all the payment options that you accept.  

Photos and Videos
At the time of writing you can upload up to 10 photos and 5 videos to your page.  Think 
in terms of how much information you can convey to your prospect to persuade them to 
visit your business rather than your competitors.  After all, if you have photos and videos 
and  other  businesses  in  your  area  do  not  then  the  customer  is  going  to  feel  more 
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comfortable making the journey to your business because they are already know you 
have the sort of thing they are looking for.  

Think of photos of products, premises and people.  And make sure your people are happy, 
smiling people! 

Videos are even more powerful because of the amount of information you can convey 
with sound, text and images.

You will notice that this type of information; the opening hours, payment options, pictures 
or what you do or supply is helping to match the needs of the visitor with the services 
that you provide.  

There is no point in a prospect making the effort to arrive at your business only to find 
that you do not accept the type of credit card they have available or, indeed, when you 
may be closed for a half day.  That is irritating to them and spurious activity for you and 
could lead to negative sentiment by the customer directed both at Google who helped 
them find you and at your business.

Additional Details

It can be a little difficult to see how this works so the best thing to do is to watch how it 
develops in the right hand column which will immediately reflect the information you are 
inputting here.  Don’t be afraid to experiment because if you don’t like something just hit 
the cross icon at the end of the line to delete that line and ‘Add another’ whenever you 
want to add something new.
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One thing, do pay attention to the Quality Guidelines and avoid duplicating anything you 
already have in your business's title, address or category fields.  I did this once when I 
was first learning and the page immediately appeared as being ‘Under review’ so it looks 
like there is some automatic detection going on to prevent keyword stuffing.

There’s quite a lot of information to fill in on this page but you can always come back and 
add information later.  For example if you do not have your photographs or videos readily 
available.  The videos are added using the YouTube URL after you have published them 
on YouTube.  

Don’t be put off by videos.  They are very simple to publish to YouTube and very powerful 
promotional  tools.   A  very  quick  and  easy  way  to  create  a  video  is  to  go  to 
www.animoto.com and use a few images and some bullet points to create a simple video.

…at last you have reached the Submit button.

Verification
On the next page they need to verify you're a real business so Google will either call you 
or mail you a postcard with a verification code on it. For the sake of expediency I suggest 
you use the Call option since the postcard is obviously going to take some time. 

 

You will also be presented with this list of notification services that you might want to sign 
up for.  Make you choice and then hit the Save button.
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And boy, are they fast! Your phone will ring within seconds and an automated voice will 
deliver a 5 digit PIN number for you to insert.  Using the SMS service works just as well.  

 

Once you have your 5 digit PIN then enter it into the space shown and press the Go 
button.

Your page will now be registered and you will be returned to your Dashboard.  At first 
there won’t be any information available because Google will take 24 hours to register the 
data and get it listed.  
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But in the meantime you might consider creating a Coupon.

Coupons
Coupons are another way you can differentiate your business and offer some incentive to 
prospects to choose your business over your competitors.  2 for 1 on their first purchase, 
10% discount, 30 minutes free consultancy.  These are all traditional ways that you can 
incentivise business.

Click the Coupons tab to see the following page:

This page shows you where your coupon will show up in the right sidebar of your places  
page.  If you decide to create a Coupon just click on ‘Add a coupon now’ – and then 
complete the details:
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Just complete the form and, again, the coupon will develop in the right hand box as you 
complete the entries so you can see how it will appear.

That’s It!
There are quite a few forms to complete but it is really a very basic process.

When you consider that Google is giving you a free listing – that with a bit of luck – or 
with some promotion if necessary to get it into the 7-pack, is going to appear on page 1 
of Google for your location and keywords above every other expensive, heavily promoted 
website on page #1- that’s a pretty good return for 30 minutes of your time.

A Cautionary Note
As time passes and more people catch on to this great service it is possible that your site 
will not feature immediately in the 7-pack.  In this case, you are back to good old 
competition to see who can impress Google most with relevant information so that Google 
will list your business rather than others.  

Make sure that you have used every possible element of the information you can list – 
and ensure that you have included your keywords of location and type of business 
wherever possible.

Gather customer reviews – good old customer testimonials.  And ask your reviewers to 
refer both to the location and type of business you are promoting in their review.  This is 
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basic ‘on page’ Search Engine Optimisation to ensure that your keywords appear 
frequently on your page – but keep it natural – no keyword stuffing!

I hope you find this information useful and are able to get your Google places page up 
and running with little trouble.  

For small businesses who do not have a website it is an absolute godsend.  Even for those 
who have an established website it is yet another piece of virtual real estate that you can 
occupy to strengthen your position in the marketplace.

Bruce Bird

PS Want to know more about online marketing?  

Just click the link in the footer to return to BruceBird.com
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